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It is apparent that Mars inc. varies the quantity of each color M&M in the fun size packets from the obviously swayed quantities of the M&Ms. Also the amount of M&M contained in each packet varies probably due to lack of needless effort to consistently package the M&M. This conclusion has and will only conclude obvious generalizations based on the results of this simple experiment and will not even scrape the surface on why Mars has accidentally or purposefully incorporated these variations into their products.

